
Advertising can be very powerful 
but it has to be in the right market, for the right practice, with the right objectives.

MARKETING IS SUBSTANCE. MARKETING IS AN INVESTMENT. 
And like all investments, you should trust it to professionals
who not only understand the principles, but also understand 
the market, media, and your services.

We are an integrated marketing agency that focuses solely 
on medical specialists: allergists, podiatrists, cosmetic 
surgeons, ophthalmologists, orthopedists, medical facilities,
and other specialists in need of marketing support.

ADVANTAGES

• We have little or no learning curve. This means that we do 
not bill you to bring us up to speed and we get started faster.

• We have a strong knowledge base — and database — 
of what works and what doesn't. 

• We can pool our clients' ad dollars to negotiate for 
advertising rates. 

• We can do more with less people, which means 
competitive agency rates. 

• We help to drive business development activities through 
synergies and our network. Many of our clients network 
with each other for patient referrals. 

Our experience in medical practice marketing encompasses
many different fields and practices. From traditional media like
radio and television to interactive marketing, SEO, SEM, and 
social media, we have the background and resources to help
you meet your business objectives.

Growing your practice,
building your brand, 
and generating 
new patient leads is
what we know, and
what we are good at!

www.94thstmrkting.com

A budget conscious agency with a 
focus on medical practice marketing



Marketing a medical practice
is different than marketing shoes.

WHAT WE DO

We make your medical practice and services stand out 
from the crowd. We take an unconventional approach when 
developing marketing campaigns to grow your medical practice.

WHY USE AN AGENCY?
We understand all the provisions of marketing including 
traditional marketing platforms, radio, cable television, and 
direct mail. We offer real expertise and solutions.

We focus our efforts on attaining the real business goals of 
our clients. We work in a collaborative way to ensure that 
your marketing campaigns meet your business objectives. 
We are commited to the growth of your practice, and over time,
we become an extension of your practice.

Health care is the 
#1 searched item 
on the Internet. 
In some markets, 
30% of patients 
look at a web site
prior to a visit.

www.94thstmrkting.com

A budget conscious agency with a 
focus on medical practice marketing



As a physician specialist
do you know what your primary care physicians are seeking in your local area?

94TH STREET MARKETING GROUP

The founding partner of 94th Street Marketing Group has 
spent as much time within medical offices as he has within 
marketing agencies. This experience helps us to clearly see
what needs to get done—and then go out and implement it. 

We understand limited budgets, impossible deadlines, and 
unrealistic expectations are everyday parts of your medical
practice. These challenges don’t frighten us. They only make 
us ask, “When can we get started?” 

Our team is a diverse group of characters that have carved 
out a niche in business development, advertising, media 
production, search-engine marketing, and graphic design.

We take a non-
scientific approach
to your marketing 
campaign. 

We track the program
every step of the way–
adjusting the variables
and improving the 
efficiency of the 
operations. 

This continuous 
improvement process
leads to success for
both your medical 
practice and us.

www.94thstmrkting.com
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Case Study
Podiatric Surgeon Yolanda Ragland

THE CHALLENGE

Podiatric Surgeon Dr. Yolanda Ragland of Fix Your Feet in 
New York City, wanted to expand her medical practice to 
the Washington area. Twice a month, she would travel 
to Washington DC to see patients. Unfortunately, no one 
was responding to her media ads. Dr. Ragland called us
after a referral from another physician recommending 
our services. We met with Dr. Ragland and reviewed her
marketing campaign, which consisted primarily of radio 
advertising with no creative message centered around 
the specialty niche service that she wanted to brand.

THE PLAN

We developed several new creative radio messages for 
Fix Your Feet, and took over the buying and placement of 
her media. We developed an interactive strategy using SEM,
and focused search terms for podiatric problems. We placed
a print ad campaign in key magazines locally and nationally.
The fully integrated campaign ran for six months with the
plan of weaning off parts of the media components as the
awareness was built. 

THE RESULTS

After the first month of radio ads, Fix Your Feet patient
schedule increased by 60%. After three months of 
SEM management, we saw a positive gain in hits and 
appointment booking. The specialty print ads also 
generated a 300% return on investment, which 
branded her as a destination podiatric surgeon.

THE NEXT STEPS

Encouraged by the initial results, Dr. Ragland wanted to 
increase her marketing budget and spend more. However, 
we showed her the statistics, and reduced her budget to 
achieve the same results by using certain mediums at 
different intervals.  

www.94thstmrkting.com

A budget conscious agency with a 
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XXX  Bethesda Magazine September/October 2010

PHYSICIAN PROFILES

SPECIAL ADVERTISING SECTION

Yolanda Ragland, MD | PODIATRY 

H
IL

A
R

Y 
S

C
H

W
A

B

     Dr. Yolanda Ragland knows what it’s like 

when a doctor dismisses, ignores or just 

doesn’t understand a patient’s problems. 

She decided that as a podiatric reconstruc-

tive surgeon, she would focus on listening 

intently to patients and creating out-of-the-

box solutions to address their concerns.

     The tagline for her practice says it all: 

“Providing medically necessary surgery with 

a cosmetic result.”

     Many of Dr. Ragland’s patients come 

to her with painful and embarrassing foot 

deformities they’ve lived with for years. 

Some patients have had previous surgeries 

but were left with unsightly scars. “I feel 

passionate to address both function and ap-

pearance because the typical foot surgeon 

largely discounts these issues,” she says. 

     One of her patients had been married 

for more than five years, yet never felt 

comfortable enough to show her feet to her 

husband. After Dr. Ragland revealed the 

patient’s feet post-surgery, the woman cried 

with relief. “She said, ‘Now I can show my 

husband my feet. I can go to bed without 

socks on,’” Dr. Ragland recalled. “My surgi-

cal approach truly can change people’s 

lives.” 
    And unlike many podiatrists, Dr. Rag-

land – a fan of Sex in the City-style heels 

– knows that most women don’t want to be 

confined to orthopedic shoes or unstylish 

flats. “I take those concerns into account,” 

she says.

     Dr. Ragland, a graduate of the Univer-

sity of Maryland and the New York Col-

lege of Podiatry Medicine, has locations 

in Silver Spring and New York City, where 

she resides. She sees local patients on two 

Saturdays each month, performing surgeries 

on the following Mondays. 

Yolanda Ragland, MD

Fix Your Feet

8505 Fenton St., Suite 200

Silver Spring

877-403-1929

www.fixyourfeet.com

“...now I can show my husband my feet. 

I can go to bed without socks on.”
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Are these ladies smiling

about shoes? Men?

Referral Program
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No–it’s about their new podiatrist!
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New York
Washington D.C.

877.403.1929www.fixyourfeet.com

Are these ladies smilingabout shoes? Men?

“I read an article about her, and I instantly 
appreciated her approach. I knew right away 
that she was everything the article had 
conveyed, and I immediately scheduled an 
appointment to perform my bunion surgery.My results have been outstanding. I’m 

delighted and surprised at how easy the
whole process was.”

—DENISE, BALTIMORE, MD

No–it’s about their new podiatrist!

Yolanda Ragland, DPMPodiatric Surgeon

“...now I can show my husband my feet. 

I can go to bed without socks on.”
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“...now I can show my husband my feet. 
I can go to bed without socks on.”
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Physician to Physician Referral
You’re a local medical specialist, but no one knows your specialty!

WHAT WE DO

We make your medical practice and services stand out 
from the crowd. 

• We create the materials
• We establish the database, and target list
• We assist you in identifying the profitable segment lines
• We educate the physicians and medical facilities

THE ADVANTAGES

Marketing is fast-moving world and it requires being 
responsive to changes that can impact your growth.

• We understand all the provisions of getting to the 
decision makers and understanding their needs.

• We work in a collaborative effort to ensure your office 
knows what is expected.

• We help speak to providers and skeptics with clarity.

SUMMARY

Physician relations aren’t just about visiting physicians 
anymore. Managing physician relationships is central to
achieving greater physician referrals. As more physicians 
expand their range of skills, and more communication 
channels come into the marketplace, you must distinguish
yourself and appeal to the changing marketplace and to 
patients’ needs. A professional practice referral program 
will provide you with a strong foundation in your local area, 
and provide you with a consistent base of new patients, as 
well as establish you as an expert in your field of work and 
patient care.

A P2P program can 
justify your existence,
turn skeptics into 
believers, and provide  
actionable results.

You must stand 
out amongst your 
competition in order
to maintain growth.

www.94thstmrkting.com

A budget conscious agency with a 
focus on medical practice marketing



Case Study: Physician Referral
Dr. Bruce T. Fox, DPM

THE CHALLENGE

Fox Podiatry has two locations in Montgomery County Maryland, Downtown Silver
Spring and Montgomery Village. The owner, Dr. Fox, has been proactive in marketing
the features and procedures of his medical practice. He has done radio, cable 
television ads, door-to-door fliers, magazine ads, and search engine marketing. 

The patient lead generation was good but not at the levels to maintain growth.
With this information we started reviewing the patient intake forms, we noticed 
the Silver Spring location was getting a higher percentage of new patients, while
the Montgomery Village was still slow. The patient intake forms also revealed less
than 2% of his new patients came from physician referrals. To make sure we didn’t
make an error we reviewed another year of data and noticed physician referrals
had declined.  

None of the primary care physicians surrounding his two locations was referring
patients to his office.  From that point we knew we had to refocus the marketing
efforts and develop a local plan to generate patient referrals.

THE PLAN

We met with the staff and started developing a database of primary care 
physicians surrounding both locations. We called the PCP’s to ask about their
services and patient types. Next we narrowed down the list of PCP’s we wanted 
to meet. We evaluated Fox Podiatry service segments, which services did we 
want to increase and which services provided the greatest return. After careful
evaluation and agreement, we developed the marketing materials for the PCP’s. 

THE RESULTS

Within 45 days the Montgomery Village office started receiving physician referrals
from our targeted list of PCP’s. After reviewing the successful results we expanded
the referral program to the Downtown Silver Spring location. Over the next 90 days
both offices saw a 100% increase in physician referrals from previous years. And
most importantly the referrals were for the segment cases Dr. Fox wanted to treat.

THE NEXT STEPS

We learned from our physician visits most of the physicians were unaware of 
Dr. Fox’s extensive services, the two locations, and his office procedures. Although
some of the PCP staffers recalled hearing the ads on the local radio stations they
were still not aware of his foot care services. We scaled back the radio ads and
put the primary marketing focus on developing the physician referral network and
the search engine-marketing program.

A budget conscious agency with a 
focus on medical practice marketing

202.241.3743

referral@94thstmrkting.com
www.94thstmrkting.com

Did you know... 72 percent of Americans will not exercise because foot pain 
prevents them from doing so, according to a recent study 
by the American Podiatric Medical Association?  The study 
also showed that Americans view their feet as the least 
important body part in terms of their health and well-
being, however their feet were the NUMBER ONE body part 
to experience pain, even more so than their teeth or skin. Our goal at Fox Podiatry is to make sure all of our patients 

are properly informed about their feet, and to ensure 
proper foot care is provided. We want to help catch signs of 
nerve and circulatory disorders, arthritis or signs of diabe-
tes, which can be detected in the feet. 

We want to provide each patient that comes through our 
door with care and optimal service, and apply the best of 
our practices to make a di!erence in patients’ lives. We 
specialize in treating all foot disease, injuries and deformi-
ties of the foot and ankle and we believe we can help those 
who want to exercise in comfort. 

Consider visiting Fox Podiatry to see how we approach 
foot care management. By working together we are 
providing an interdisciplinary team that yields the best 
results when helping patients manage their healthy lives.

Insurance
Adventist HealthnetAetna HMO
Aetna PPO
Alliance/One Net PPOAMERIGROUP PPOBCBS Maryland

BCBS DC
BCBS FEP
BCBS VA
BEECH STREET PPOCAREFIRST BluechoiceChartered Health PlanCIGNA PPO  

CIGNA HMO 
Coventry
Devon HealthcareFirst Health 
GEHA

GHI
Great West
Guardian
Humana PPO
InforMed Health PlanJohns Hopkins Healthcare Mail Handler’s

MAMSI
MDIPA
Medicare
Multiplan
NCPPO 
OneNet PPO/AllianceOptimum ChoiceOxford

PHCS
Priority PartnersUnited Health PPO/HMO

State-of-the-art facilitywith the latest in medical technology for treatment of the foot & anklePULSE Dye LaserCO2 Laser 
Nail Fungus Laser Treatment3D Foot Imaging & electronic CastingShockwave TreatmentDiagnostic Ultrasound (Sonogram)Radio Frequency TherapyPlatelet Rich Plasma Therapy

Treatments
Foot & Ankle PainBunions
Hammertoes
Heel Pain
Plantar Fasciitis
Ingrown ToenailsWart TreatmentsFungus & Nail Treatments

PULSE Dye  Laser            CO2 Laser            NOVEON Fungus Laser

care for your feet!

301.589.7663
FoxPodiatry.com

Downtown Silver Spring

8505 Fenton Street

Suite 200

Montgomery Village

19221 Montgomery Village Avenue

Building C, Suite 21

Thank you for referring your patients to Fox Podiatry for evaluation and treatment of their foot and 

ankle care needs. When an appointment is scheduled for your patient, you can count on us to provide 

a thorough examination, considering past treatments, and devise a plan that draws from an array of 

options from conventional approaches to the latest advances in medical technology. 

After the appointment, I will send you a report detailing the !ndings from the initial consultation 

and examination. I will keep you informed about our treatment plan and the patient’s progress. 

Thank you for allowing Fox Podiatry to participate in your patient’s health care treatment. 

Please contact my o"ce at 301.589.76
63 if you would like to discuss any case further.

I welcome the opportunity to work with you and to serve as your foot and ankle care specialist, 

providing your patients with the optimal service and care for all of their foot and ankle needs.

   

Sincerely,

   

Bruce T. Fox, DPM

Fox Podiatry 

Put your feet in good hands!

Se Habla Espanol
~

FoxPodiatry.com

Plantar warts are hard growths that appear on the bottoms of 

the feet.  Plantar warts can be very uncomfortable and are 

often painful for children. Fox Podiatry has two lasers to treat 

this ailment when other methods have not been e!ective.

Fox Podiatry Treatment Some warts in children can be resistant to treatment, 

Fox Podiatry has the latest Laser Treatment for 

Plantar Warts: introducing the Pulse Dye & C02 Lasers!

C02 & Pulse Dye Laser  
These lasers have been very e!ective for the treatment of 

plantar warts on children. Unlike freezing or burning the wart 

to form a blister, which can be painful, both of these lasers 

provide precise control, so the amount of discomfort and 

recovery time is reduced.  CO2 Laser vaporizes the wart in the 

tissues while the Pulse Dye Laser targets the wart to stop the 

blood supply.

PreventionWhile it may not be fully possible to prevent plantar warts, early detection is very important. 

The sooner plantar warts are discovered, the better the chance that treatment will prove e!ective.

Plantar Wart Treatment for Children

Put your Feet in Good Hands with

Downtown Silver Spring
8505 Fenton Street, Suite 200301-589-7663Montgomery Village

19221 Montgomery Village AvenueBuilding C, Suite 21301-948-1448

Put your feet in good hands!

FoxPodiatry.com

Downtown Silver Spring

8505 Fenton Street, Suite 200

301-589-7663

Montgomery Village

19221 Montgomery Village Avenue

Building C, Suite 21

301-948-1448

Put your Feet in Good Hands with

 la Se Hab Espanol~

Talotarsal Dislocation:

Are Your Patients Su!ering With Flat Feet?

Flat feet can be painful, and can cause a partial dislocation of

some bones in the feet. Patients with low arches or no arches

most likely have !at feet.

Fox Podiatry Treatment

Dr. Fox is a certi"ed specialist on correcting !at feet and reversing

this dislocation. The dislocation can be so severe that it can cause

people to walk with their feet facing outward like a duck!  You can

also sometimes see the ankles going inward. He treats some cases

with custom made orthotic foot inserts, and with the other arch 

deformities he treats then with the new HyProCure procedure,

which is a minimally invasive surgery where an implant is placed in

the foot to lift up the arch and realign the foot. This implant surgery

also reverses the partial dislocation that results from having !at

feet.

This metallic implant gives the patient a stronger and stable

support of the ankle and heel bone. As a result the patient’s foot

will have an increased arch, better balance, and better mobility

through a normal functioning foot.

This new procedure is changing people’s lives by decreasing 

their pain and increasing their activities!


